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Shenzhen International Licensing and
Licensed Product Fair

7-9.4.2025

Shenzhen World Exhibition &
Convention Center

Discover the
endless licensing
opportunities

licensing-china.com
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B messe frankfurt {}»‘*& Guangdong Toy Association

Guangzhou Li Tong Messe Frankfurt Co Ltd Guangdong Toy Association
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About the co-organisers
{}:vg Guangdong Toy Association

Established in 1988, Guangdong Toy Association (GDTA)
is one of the most reputable organisations for the toy
industry in Guangdong province of China. Its

members come from a diversity of professions ranging
from manufacturers, sales, researchers, and education
professionals.

Why exhibit at the fair?

Timing
Earliest licensing fair in
China during first half c

Location
Strategically located ir
access licensing oppol
region and beyond.
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B messe frankfurt

The Messe Frankfurt Group is one of the world’s leading
trade fair, congress and event organisers with their own
exhibition grounds. With a portfolio of around 340 trade
events in 50 countries and regions, the Group provides
high-quality platforms for companies wishing to expand
or improve their business in China and around the world.
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“We have been participating in Licensing China for four consecutive years. Leveraging the powerful toy
manufacturing base and diverse and mature brand channels in the Greater Bay Area, it brings us many
collaboration opportunities for our IPs every time we exhibit. This time, we were approached by many
emerging Al product and technology companies seeking inquiries and potential cooperation, which
suggests there may be a future potential for Al technology to be utilised in the IP market. IP owners,
downstream brands, or Al technology companies and many more have come to this platform to find
collaboration opportunities and seek new directions, which also allows us to reach the forefront of the
market.”

“We connected with many targeted distributors and brand owners from Mainland China and overseas this
time, such as trendy toy stores like X11 and Greenparty. Over the past two days, many clients from
Southeast Asia, Eastern Europe and Russia have visited our booth to learn more about our products and
IPs. For us, the fair is the most important trade fair in the first half of the year and it proves to be a very
effective business platform to understand the market.”



Visitor profile

@ 67,295 visitors
? from 70 countries & regions.

0 of visitors were satisfied with
97%

their visit.

of visitors played a decisive, collective

920/0 or consultative role in purchasing

decisions.

95 /0 of visitors plan to return in 2025.

(Figures include Toy & Hobby China and Baby & Stroller China)

Visitors' business focus

Toys [ 2527%  Apparel 5.69%

Gifts 10.96% Maternity & baby products | 5.29%
Anime & movies || 9.07% Consumer electronics 5.05%
Stationery 8.80% Games [ 47%
Cultural tourism | 6.37% Food & FMCG 3.25%
Arts & culture 6.23% Others | 318%

Houseware F 6.14%

Featured buyers
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Speaker’s feedback

"This year, we were pleased to host an industry forum and cocktail reception, which provided an excellent
platform for industry players and suppliers to connect and exchange. During the forum, we had in-depth
discussions on topics such as China and overseas licensing trends, the development of artificial intelligence
generated content (AIGC) development, sustainability, and location-based entertainment (LBE) business
opportunities, which is invaluable for industry players seeking insights into the licensing market and the
latest trends. China, as one of the largest consumer markets, offers significant growth potential for
innovative licensed products. The attendees were also able to learn about the latest developments in the
international licensing industry from the invited overseas speakers.”

Ms Tani Wong, Managing Director, Greater China and Southeast Asia, Licensing International
(Speaker of the Greater Bay Area Brand Licensing Industry Development Forum 2024)
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Promotions at
Messe Frankfurt
fairs and other
networking events

& Licensing forums
and activities during
the event
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. show
clusters at the fair

Overseas media

Database: 170+ countries & regions

. . . LM vorar
Advertisements & press releases: 30+ media weviseuss  LICENSING  LICENSING  and more. .

MAGAZINE

Chinese media
Reaching 270,000+ potential exhibitors and visitors

AT TR R |

XINHUA NEWS

Advertisements & press releases: 20+ media

600 @ @

SMS Direct e-mailing Telemarketing Outdoor  Print media
broadcasts advertising

S8hl.com 414 more...

Promote your latest products to
an attentive online audience.
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Social media




Participation fee
Standard booth

/sgm (min 9 sqm)

Raw space

/sgm (min 36 sqm)

10% surcharge on corner booth

Contact

Messe Frankfurt (HK) Ltd

35/F, China Resources Building

26 Harbour Road, Wanchai, Hong Kong
Tel: +852 2230 9287

Email: licensing@china.messefrankfurt.com

Guangdong Toy Association /

Guangzhou Li Tong Messe Frankfurt Co Ltd
Room 1520, Dongshan Plaza

69 Xian Lie Zhong Road, Yuexiu District,
Guangzhou, China

Email: licensing@china.messefrankfurt.com

Follow us on social media

Subject to change, as of July 2024




