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Shenzhen International Licensing and
Licensed Product Fair

7-9.4.2023

Shenzhen World Exhibition &
Convention Center (near the airport)

Discover the
endless licensing
opportunities
In the Greater
Bay Area

www.licensing-china.com
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About the co-organisers
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Guangdong Toy Association Messe Frankfurt

Established in 1988, Guangdong Toy Association (GDTA)  The Messe Frankfurt Group is one of the world’s leading
is one of the most reputable social organisations for the  trade fair, congress and event organisers with their own

toy industry in Guangdong province of China. Its exhibition grounds. With a portfolio of over 50 trade events

members come from a diversity of professions ranging in 13 major cities, Messe Frankfurt (HK) Ltd, a subsidiary of

from manufacturers, sales, researchers, and education the Group, provides high-quality platforms for companies

professionals. wishing to expand or improve their business in China and
Asia.

Why exhibit at the fair?

service is available

Timing |
First licensing fair in h buyers from
China during first half schedule online

vith preferred
Location

Strategically located in
access licensing oppc
region and beyond.

ers’ experience
different industry
baby product,

d product,

Synergy
Concurrently held
Toy & Edu China a
China, including a 1otion and onsite
programme a ne to enhance
from different indu c ' ure.



2022 fair review

Exhibitor profile

130,000 -

gross exhibition space

1@.326 exhibitors

from 9 countries & regions
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(Figures include Toy & Edu China and Baby & Stroller China)
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Highlighted exhibitors
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Exhibitors' voices

"The concurrent events are where industry players gather to exchange ideas and network. In addition to acquiring new
customers, we use the platform as an opportunity to maintain relationship with our existing clients, because many of them
are also here. Other than Beijing, there are many manufacturers and brands from Shanghai, Guangzhou and Shenzhen here.
Shenzhen has a geographical advantage that brings suppliers and licensees together.”

Ms Joyce Zhang, Operation Director, Licensing Department, Beijing China Culture Tourism and
Creative Culture Industry Group, China

"Licensing China provides a huge opportunity for us exhibitors. As a top-tier trade fair organiser, Messe Frankfurt has held a
range of promotional activities before the fair. This has helped us connect with a lot of upstream and downstream suppliers
and brands from the toy, maternity and baby industries. The fair attracts clients and brands from a wide range of different
industries and segments.”

Mr Lei Hu, Business Director, Shenzhen Golden ldea Cultural and Creative Co Ltd, China



50'437 visitors

from 28 countries & regions.

of visitors were satisfied with
their visit.

of VISltors played a decisive, collective
sultative role in purchasing

(Figures include Toy & Edu China and Baby & Stroller China)

Visitors' business focus Visitors' business nature
25% Toys
3%3% 1% 12% Gifts Brand Cultural media company
5% 9%  Cultural tourism
9%  Stationery = = -
b% 9% Games, animations & movies Licensor Licensing and copyright
8% Consumer electronics agent
7% 7% Houseware & home textiles —
6% Maternity & baby products R AT urer Association and Chamber
5% Apparel of Commerce
B 4% Food & FMCG
3% Accessories
9%

’9% 3% Beauty products Service company Media
1%  Others

Featured buyers
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Buyer's feedback

“The fair is highly integrated with Toy & Edu China and Baby & Stroller China. In this regard, the exhibitors here are eager to
cooperate with toy and baby product suppliers. We can see a lot of IP owners onsite that are targeting pre-school and
school-age children. Many of them are cooperating in new and creative ways with their partners. This includes sharing their
IP images and also providing business development solutions for their partners. Due to the pandemic, we haven't had
face-to-face communication with so many companies for a long time, so we couldn’t miss such a good opportunity."”

Ms Zhao Juan, General Manager, Wuxi Miao Er Qin E-commercial Co Ltd, China
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E-connect (international business
matching platform), onsite livestreams

Promotions at
Messe Frankfurt
fairs and other
networking events

) & Licensing forums
and activities during
the event

Onsite business
matching within the
related industrial
clusters at the fair

Business matching
tour at the physical
show

Overseas media
Database: 170+ countries & regions

Advertisements & press releases: 30+ media

Chinese media
Reaching 270,000+ Chinese exhibitors and visitors

) N BRI B Om

XINHUA NEWS

SéHU.com

Advertisements & press releases: 20+ media g

and more...
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SMS Direct e-mailing Telemarketing Outdoor  Print media
broadcasts advertising K oL

live streaming
Promote your latest products to
an attentive online audience.

0000000 [@EHs®

Social media

Online m




Participation fee
Standard booth

/ sgm (min 9 sqm)

Raw space

/ sgm (min 36 sgm)

10% surcharge on corner booth

Contact

Messe Frankfurt (Shanghai) Co Ltd, Beijing Branch
Room 1721, Tower 2, Bright China Chang An Building
No 7 Jian Guo Men Nei Avenue, East District

Beijing 100005, China

Tel: +86 400 613 8585 (ext: 881)

Email: licensing@china.messefrankfurt.com

Guangdong Toy Association /

Guangzhou Li Tong Messe Frankfurt Co Ltd
Room 1520, Dongshan Plaza

69 Xian Lie Zhong Road, Yuexiu District,
Guangzhou, China

Email: toy@china.messefrankfurt.com

@ Q)

www.licensing-china.com

Subject to change, as of October 2022




