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Connecting global IP
value in the Greater
Bay Area

Licensing China bridges the gap between IP

and cross-industry applications, building a
high-level platform for business conversion.
This premier event brings together global
brands and exhibitors to leverage the unique
advantages of the Greater Bay Area market,
unlocking infinite possibilities for licensing
and licensed products.

2026 fair exhibitor review

130,000 sqm

gross exhibition space
regions

(Figures include Toy & Hobby China and Baby & Stroller China)

Why exhibit at the fair?

Timing

Location

power, creating a global hub that connects
international IP owners.

Synergy

Exhibitors’ voices

1,495 exhibitors

from 8 countries &

Held in spring to help brands capture the peak
sourcing season and secure partnerships year-round.

Based in Shenzhen to leverage GBA's economic

Concurrently held with the 35+ year Toy & Hobby
China, as well as Baby & Stroller China, attracting
more buyers from different industry sectors.

mmﬁ%ﬁﬁmﬂ

&

PﬁﬂP&Gr\TEINTELJ,Er'n_M PROGER Y tAkTED

600 +

licensed images, brands
and characters

38 vyears

accumulation of buyer
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Networking

Business matching service is available for you to
connect with buyers from around the world.

Resources

Utilise networks across different industry sectors such
as toys, baby products, stationery, household
products, gifts, textiles and more.

Marketing support

Year-round promotion and onsite fringe programme to
enhance your brand exposure.

“This marks the first time we showcase our IPs and cultural and creative products at any licensing fair. We aim to explore suppliers within the Pearl
River Delta to diversify our supply chain and sales channels, as well as initiate new collaborations from an IP licensing perspective. The scale of this
fair helps attract high calibre collaborators. In just one day, I've connected with around 100 potential contacts. We will definitely return next year.”

Mr Zhenghui Xu, Cultural and Creative Department Director, People’s Education Press, China

"Shenzhen is a priority market for us, especially given its concentration of renowned domestic and export brands. This year, the fair has
offered even more potential customers. Many trendy toy industry players visited our booth, and we also want to focus on this segment to
better engage our younger fans. We've seen a significant increase in international buyers and have connected with several overseas clients.”

Mr John Sun, Licensing Director, China Office of FC Internazionale Milano SpA, Italy

networks and resources






